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: olesa g- iﬂgsagmn We sat down with the award-
winning rug expert to find out about this welcome surprise.

RI: Though hard to believe, there may
be a few newbies in the industry who
don't know you. Can you give us a
quick overview?

AP: When I began in the world of rugs
in 1989, 1 was immediately captivated
h}' tl'll.' hL'ﬂ.L'I.t}".. {.:U]FL'I!'L' '.'H'Id Hmr}' U"’ ﬂ..'ill;.'h
carpet, each region. Being born in [ran,
I've always felr a national pride in the
art Eﬂ]!’l'ﬂ: ﬂ]']-l'.l ]'.I':'I"n-'l:.' ':'I!“-’E'I}'S ‘l.'l."ﬂT'I.TL'd o
bridge the gap between art, culture and
home fashion. | dove in and have expe-
rienced every aspect of the business,
from designing, wholesaling and retail-
ing to consulting, to-the-trade sales, lec-
turing and more.

From 1996-2004, my brother
Michael and | owned an award-winning
wholesale firm called Woven Art Studio,
In 2004 we both had the itch to be “solo
artists™ and opened our own distincrive
designer showrooms in Canada. Mine is called W Studio and
will still be open to-the-trade.

RI: 50 why come back to the wholesale side now?

AP: It's always been the next level of my business plan, but |
was committed to waiting until I had developed the right prod-
uct to share, one that | thought my dealer friends could bene-
fit from. [ believe I've done thar,

RI: Describe the new product.

AP: The carpets are being sold under the name, “Alan Pour-
vakil Collections.” Geared toward dealers looking for ulera-

high-end, contemporary looks, the carpets are intricate, fine
Tibetan hand-knors from MNepal, made with as much as
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70-percent silk, I have several qualities,
with an average of 20 colors—that’s an
average—and varving blends of wool
and silk,

It is important to me to offer the car-
pets in limited editions so thar dealers
and their high-end clients feel they are
| getting something special—and they
are. The designs are complex, layered
and uniquely colored. I've paid atten-
| tion to every detail. You know, I've
* seen a lot of rugs over my 27-vear ca-
reer, working six-to-seven days a week,
I'm especially proud of these. You have
to see them in person.

RI: Will you go to any trade shows?
AP: I've given a lot of thought to
exhibiting at Domotex and believe it
will be much better for me o invite
$c|::ct, very L'XL'IIIHi‘I."L' d(."{liL‘rH ((h ] my own
studio here in Toronto and have them experience not only
the carpets, bur also the city. | want to make the best first
impression | can. Once we make that initial impact, Ull be
constantly introducing new designs and colors to fill in gaps
[ see in the market.

RI: What else would yvou like buyers to know?

AP: I know what sells. [ know what people want. [ am here to
serve. | want to help people find the right carpers. My goal
is to create something complex and beautiful that carrently is
not in the market, to move the industry forward with art,
innovarion and something special that my dealer-parters can
feel proud to showease, I'm ready to support you.
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